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Together, we can shape the future
one inspiring story at a time.

OneWe Reach proudly presents the 2026 Special 10th Anniversary
Edition of OnelWe Reach Magazine, formerly known as We Are
Pharma, celebrating a decade of impactful storytelling and
influential voices while spotlighting the people, ideas, and
achievements that continue to shape and inspire our community.

The Power of Onell/e Reach magazine!

A PLATFORM FOR A CATALYST FOR A HUB FOR A SHOWCASE
ELEVATION CONNECTION INNOVATION OF EXCELLENCE

We provide a stage We foster a sense We ignite dialogue We celebrate the

for our members and of community around critical issues  achievements of our
network to showcase by connecting in the life sciences, members and network,
their expertise, professionals, creating encouraging the recognizing their
share their stories, opportunities for exchange of ideas contributions and

and inspire future collaboration, and and the development  inspiring others
generations of building a network of groundbreaking to reach for their
people in science. of support. solutions with impact.  full potential.

FOR INFORMATION ABOUT SUPPORTING THIS ISSUE, contact publications @ onewereach.org
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SPONSOR CONTENT & PROMOTIONAL OPPORTUNITY

Reach a targeted
audience of ‘
leaders in the life -
sciences industry, | Headline

_ GoesHere
showcasing iy
your brand’s s
commitment '
to top talent.

Headhne Lorem

ADVERTORIAL/ |psum

ARTICLE

Opportunity | Cost ‘ " Your brand here\
3-Page $4,250

- wz  GONEtribute content
e that shares your story.

AD RATES Publish advertorial content that elevates your
Opportunity | Cost brand to an global audience of current and future
professionals in the life sciences.

,,....m‘«nv- = -
| g [

Full Page $8,500
Half Page $5,800
Quarter Page | $4,400

Reach more than 25K through OneWe Reach ’s vast
global network.

Participation is tax-deductible through The OneWe Reach

For custom promotional Foundation, the producer of this annual publication.
solutions that go beyond the . . .
publication, contact us. 1-, 2-, and 3-page advertorial opportunities available.

FOR INFORMATION ABOUT SUPPORTING THIS ISSUE, contact publications @onewereach.org



ONEV/E REACH

COVER LEADER OPPORTUNITY

|

An Exclusive Feature in the OneWe Reach Global Platform

Each year, Onellle Reach! spotlights a select group of outstanding
leaders in the life sciences and pharma industry through exclusive
editorial features and a position on the cover of the publication.
These individuals—our Cover Leaders—are recognized for their bold
leadership, vision, and influence in shaping the future of the industry.

This opportunity is by invitation only and requires acceptance.
Space is limited. Contact publications@onewereach.org for details.

VISIBILITY LEVELS station prposes o
COVER LEADER + FEATURE | $10,000

Ideal for enterprise leaders and executives with high—impact, global influence. Includes:

« Cover placement « Priority placement in magazine

« 3—4 pages of editorial coverage « Full-page company ad included

« Interview with a OneWe Reach writer « Recognition as a “Featured Global Leader”
« Two additional looks during photoshoot « Full access to raw photos post-publication

COVER LEADER + FEATURETTE | $3,250 COVER LEADER + SPOTLIGHT | $2,500

For leaders driving innovation, strategy, or For emerging and mid-level leaders poised
transformation in their fields. Includes: for broad impact. Includes:
« Cover placement « Cover placement

2-3 pages of editorial coverage

Interview with a OneWe Reach writer

One additional look

Recognition as a “OneWe Reach Global Leader”

1-2 pages of editorial coverage

Interview with a OneWe Reach writer

Additional shots in cover attire

Recognition as a “OneWe Reach Leader to Watch”

Cover Leaders participate in a curated photoshoot experience.
PHOTOSHOOT DETAILS Final scheduling, wardrobe guidance, and glam services are shared upon acceptance.

All participation fees support the Onellle Reach Foundation, a registered 501(c)(3) nonprofit. Contributions may be tax—deductible—please consult your
advisor.

FOR INFORMATION ABOUT SUPPORTING THIS ISSUE, contact publications @onewereach.org
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MAGAZINE ADVERTISEMENT SPECIFICATIONS

Choose a size and impact to
best represent your brand.

FULL PAGE:
8.375”" x10.875”
(8.625” X 11.125” w 125" bleed)

8.375" x10.875"
(8625" X 11.125" with 125" bleed)

HALF PAGE:
8.375" x 5.4315”
(8.625” X 5.6875” w .125” bleed)

8.375" x 5.4375"
(8:625" X 5.6875" with 125" bleed)

3.6875” 3.6875”
x4.9375" x4.9375"

(3.6875" X 4.9375” (3.6875" X 4.9375”
w no bleed) w no bleed)

QUARTER PAGE:
3.6875" x 4.9375"
(3.6875” X 4.9375” w no bleed)

DOCUMENT GUIDELINES

E-mail completed advertising files or link
to download to graphics@OneWe Reach .org

DOCUMENT TYPE

We prefer a PDF/X-1a file. PDFs must meet
PDF/X-1a standards with 300 dpi images,
CMYK colors, and embedded fonts.

Export or “Save As” using the PDF/X-1a
settings from Adobe InDesign (preferred),
Photoshop, or lllustrator. For quality—control
purposes, advertisers who submit PDF files may
be required to supply native files if the PDF is
problematic.

We accept select native files that include all
graphic support files, linked and updated; and
the fonts used in the layout file. These include
Adobe InDesign, Adobe Photoshop, and Adobe
lllustrator (with type converted to outlines).

Unacceptable file formats include Microsoft
Publisher, Microsoft Word, and Microsoft
PowerPoint.

AD SIZES

Full-page bleed ads should be made to the
trim size of the publication (see above). Add
125" bleed to all four sides of the ad when
creating the PDF.

A safety margin of .25" must be taken into
account when creating a bleed ad. Do not put
any live copy closer than .25" to the trim size.
Bleed charges may apply to any ad with bleed.

COLORS

All colors must be CMYK. No RGB, spot
(Pantone), Lab or Index color. Tints and color
type in two-, three-, and four-color ad

s must be produced in a CMYK equivalent.
Do not use rich black of any kind for text.

Do not set white objects to overprint. Do not
embed an ICC profile.

IMAGES

Images should have an effective resolution of
300 dpi. 72 dpi images, or images downloaded
from a website, are of unacceptable quality for
magazine printing. PSD, TIFF and EPS format
files are preferable to JPG. Use or scale your
images as close to to the actual reproduction
size as possible; a 20% margin plus or minus is
optimal. CMYK files are acceptable. RGB, Lab or
Index color files are unacceptable.

FONTS
We prefer that you use OpenType or PostScript
Type 1fonts, however TrueType are acceptable.

Do not apply bold or italic styles to plain fonts
or your type may not output correctly. For
example, if italics are desired, then the italic
version of the font should be used.

Illustrator .ai or EPS files should have the fonts
converted to outline.

Photoshop users:

We prefer to receive Photoshop files as
Photoshop PDFs. In order to preserve font-
quality type in your Photoshop PDF, you must
use the PDF/X-1a setting in Photoshop’s
Adobe PDF Preset field. Never use the “Faux
bold” and “Faux italic” options.

In order to preserve font—quality type in a
PSD or layered TIFF, fonts must be supplied
for output. Never use the “Faux bold” and
“Faux italic” options. If no fonts are supplied
ina PSD or layered TIFF, the file will be
flattened, compromising the type quality.

The type in flattened Photoshop files is
of noticeably lower quality than other file
formats. Font—quality type can only be
preserved by submitting a PDF or layered
file with fonts (see above). However if the
file is already flattened, it should be at
least 300 dpi; type-heavy ads should be
600 dpi.

FOR INFORMATION ABOUT SUPPORTING THIS ISSUE, contact publications @onewereach.org
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MAGAZINE ADVERTORIAL SPECIFICATIONS

TEXT DOCUMENT GUIDELINES

ARTICLE DOCUMENT TYPE
We do not accept a PDF or unformatted text (.txt)

» DOC / DOCX: Microsoft Word
« GDOC: Google Docs (Exported, please do not send a link)
o RTF: Rich Text Format

Additional unacceptable file formats include Microsoft Pub-
lisher, Google Slides, Canva, Adobe Photoshop (or any Adobe
product), and Microsoft PowerPoint. If not certain that we
accept your file format, please contact us for confirmation.

ARTICLE LENGTH
Please use the following as guidelines for length of content:

o Three-Page Feature: 650-750 WORDS Recommended 1
small sidebar and pull quote

o Two-Page Feature: 300-455 WORDS Recommended 1
small sidebar

¢ Single-Page: 200-300 WORDS

IMAGE GUIDELINES

SUPPORTED IMAGE TYPES
CMYK files are acceptable. RGB, Lab or Index color files are
unacceptable.

 JPG
o TIFF
« PNG
 PSD (Adobe Photoshop native files)
« EPS

PSD, TIFF and EPS format files are preferable to JPG. Use or
scale your images as close to to the actual reproduction size
as possible; a 20% margin plus or minus is optimal.

IMAGE SIZE AND QUALITY

Images should have an effective resolution of 300 dotsper-
inch (dpi) and be no less than 1800 pixels by 1200 pixels
(vertical or landscape) and as large as 3600 pixels x 2700
pixels (vertical or landscape).

72-dpi images or images downloaded generally from a
website are of unacceptable quality for magazine printing.

NUMBER OF IMAGES

Please use the following as guidelines for minimum number
of submitted images:

e Three-Page Feature: 5 UNIQUE IMAGES

¢ Two-Page Feature: 3 UNIQUE IMAGES
e Single-Page: 2 UNIQUE IMAGES

Please e-mail completed advertising files or link to download
to publications @onewereach.org

FOR INFORMATION ABOUT SUPPORTING THIS ISSUE, contact publications @onewereach.org



